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Uraian Abstrak

Penelitian ini bertujuan untuk mengetahui pengaruh Pengaruh kualitas produk dan
kualitas pelayanan terhadap keputusan pembelian dengan kepuasan konsumen sebagai
variabel intervening, serta mengkaji hal tersebut dari sudut pandang Islam, dengan
objek studi pada konsumen Kopi Kenangan di DKI Jakarta. Sampel dalam penelitian
ini adalah pengguna Kopi Kenangan di DKI Jakarta yang berjumlah 250 responden.
Teknik pengambilan sampel yang digunakan adalah purposive sampling. Teknik
pengumpulan data menggunakan metode survey dengan instrumen kuesioner. Metode
analisis data yang digunakan yaitu metode SPSS dan Partial Least Square Structural
Equation Modeling (PLS-SEM). Hasil penelitian menunjukkan bahwa Kualitas Produk
berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Kualitas Pelayanan
berpengaruh signifikan terhadap Keputusan Pembelian. Kualitas Produk berpengaruh
positif dan signifikan terhadap Kepuasan Konsumen. Kualitas Pelayanan berpengaruh
positif dan signifikan terhadap Kepuasan Konsumen. Kepuasan Konsumen tidak
mampu memediasi Kualitas Produk terhadap Keputusan Pembelian. Kepuasan
Konsumen mampu memediasi Kualitas Produk terhadap Keputusan Pembelian.
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Abstract Description

This study aims to examine the effect of product quality and service quality on
purchase decisions with customer satisfaction as an intervening variable, as well as
to analyze these aspects from an Islamic perspective, using Kopi Kenangan
consumers in DKI Jakarta as the research object. The sample in this study consisted
of 250 Kopi Kenangan consumers in DKI Jakarta, selected using purposive
sampling. Data were collected through a survey method using a questionnaire as
the research instrument. The data analysis method employed was SPSS and Partial
Least Square Structural Equation Modeling (PLS-SEM). The results of the study
indicate that product quality has a positive and significant effect on purchase
decisions. Service quality also has a significant effect on purchase decisions.
Product quality has a positive and significant effect on customer satisfaction.
Service quality has a positive and significant effect on customer satisfaction.
Customer satisfaction does not mediate the effect of product quality on purchase
decisions. However, customer satisfaction is able to mediate the effect of service
quality on purchase decisions.

Keywords: Product Quality, Service Quality, Customer Satisfaction, Purchase
Decision

vi



