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Abstract Description 

This research aims to analyze and determine the influence of brand trust, 

product innovation, product quality, and cutomers satisfaction on repurchase 

intention among Aerostreet shoes consumers in Kota Bekasi. This research method 

uses a quantitative approach technique by distributing questionnaires to Aerostreet 

shoes consumers who have purchased and use Aerostreet shoes in Kota Bekasi and 

have visited Aerostreet social media in a certain period with a target of 184 

respondents. The collected data was analyzed using multiple linear regression tests. 

The results of this research show that: (1) brand trust has a positive and significant  

effect on repurchase intention (p-value 0,017). (2) product innovation has a positive 

and significant  effect on repurchase intention (p-value 0,002). (3) product quality has 

no effect on repurchase intention (p-value 0,099). (4) customer satisfaction has a 

positive and significant effect on repurchase intention (p-value 0,000). (5) 

simultaneously all independent variables have a significant influence on repurchase 

intention. It is hoped that the results of this research can be a reference for other 

researchers who are interested in understanding the factors that influence repurchase 

intention at Aerostreet shoes. From an Islamic perspective, when purchasing an item, 

it is recommended to assume the usability function of the item to be purchased so that 

it does not result in waste. Islam explains that brand trust, electronic word of mouth, 

social media linkages, and customer loyalty must be in accordance with Islamic law, 

namely honesty. 
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