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Uraian Abstrak
Penelitian ini bertujuan untuk mengetahui pengaruh fitur terhadap loyalitas
pelanggan melalui kepuasan konsumen dan perceived ease of use sebagai variabel
mediasi. Populasi penelitian ini adalah pengguna GOPAY di Cempaka Putih
dengan jumlah sampel 100 responden. Data dikumpulkan dengan menggunakan
kuesioner. Analisis data menggunakan Metode Partial Least Square Structural
Equation Modeling (PLS-SEM). Hasil penelitian menunjukan Fitur berpengaruh
positif dan signifikan terhadap Kepuasan Konsumen. Fitur berpengaruh positif dan
signifikan terhadap Perceived Ease of Use. Kepuasan Konsumen berpengaruh
positif dan signifikan terhadap Loyalitas Pelanggan. Perceived Ease of use
berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan. Fitur berpengaruh
positif dan signifikan terhadap Loyalitas Pelanggan. Fitur, Kepuasan Konsumen
berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan. Fitur, Perceived
Ease of Use berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan.
Dalam Islam, telah menerapkan prinsip-prinsip hukum Islam dengan kepuasan yang
baik, ikatan hati orang-orang, dan membuat kepercayaan kepada orang lain. Fitur yang
digunakan untuk kebutuhan sehari-hari.
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Abstract Description
This study aims to determine the effect of features on customer loyalty through
consumer satisfaction and perceived ease of use as mediating variables. The
population of this study is GOPAY users in Cempaka Putih with a sample size of
100 respondents. Data was collected using a questionnaire. Data analysis used the
Partial Least Square Structural Equation Modeling (PLS-SEM) method. The results
showed. Features have a positive and significant effect on Customer Satisfaction.
Features have a positive and significant effect on Perceived Ease of Use. Consumer
Satisfaction has a positive and significant effect on Customer Loyalty. Perceived
Ease of use has a positive and significant effect on Customer Loyalty. Features have
a positive and significant effect on Customer Loyalty. Features, Consumer
Satisfaction have a positive and significant effect on Customer Loyalty. Features,
Perceived Ease of Use have a positive and significant effect on Customer Loyalty.
In Islam, it has implemented the principles of Islamic law with good satisfaction,
bonding people's hearts, and making trust to others. Features that are used for daily
needs.
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