
64 

 

 

DAFTAR PUSTAKA 

 

Aiman, U., & Tobing, D. H. (2022). Pengaruh kontrol diri rendah terhadap perilaku 

konsumtif belanja online remaja. Psikobuletin:Buletin Ilmiah Psikologi, 3(2), 

93. https://doi.org/10.24014/pib.v3i2.9930. 

Alwisol. (2014). Psikologi kepribadian. Malang, Indonesia: UMM Press.  

Amaliyah, H., Fitriani, W., & Yeni, P. (2022). Dampak shopaholic terhadap 

pengurangan stress di kalangan remaja. Jurnal Riset Pendidikan Dasar 

(JRPD), 3(2), 133. https://doi.org/10.30595/jrpd.v3i2.13905. 

Amiruddin, A. F. (2018). Gaya hidup shopaholic sebagai bentuk perilaku 

konsumtif. [Doctoral dissertation]. Universitas Negeri Makassar. 

Andadini, T. A. S., & Darmawanti, I. (2023). Perilaku konsumtif ditinjau dari 

celebrity worship syndrome pada komunitas nctzen dewasa awal. Jurnal 

Penelitian Psikologi, 10(02), 268–286. 

Andreassen, C. S. (2014). Shopping addiction: an overview. Journal of Norwegian 

Psychological Association, 51(1), 194–209. 

Andreassen, C. S., Griffiths, M. D., Hetland, J., & Pallesen, S. (2012). Development 

of a work addiction scale. Scandinavian Journal of Psychology, 53(3), 265–

272. https://doi.org/10.1111/j.1467-9450.2012.00947.x. 

Andreassen, C. S., Griffiths, M. D., Pallesen, S., Bilder, R. M., Torsheim, T., & 

Aboujaoude, E. (2015). The bergen shopping addiction scale: reliability and 

validity of a brief screening test. Frontiers in Psychology, 6. 

https://doi.org/10.3389/fpsyg.2015.01374. 

Anugrahati, R. D. S. (2014). Gaya hidup shopaholic sebagai bentuk perilaku 

konsumtif pada kalangan mahasiswa Universitas Negeri Yogyakarta 

[Skripsi]. Universitas Negeri Yogyakarta. 

Asrie, N. D., & Misrawati, D. (2020). Celebrity worship dan Impulsive buying pada 

Penggemar KPOP Idol. Journal of Psychological Perspective, 2(2), 91–100. 

https://doi.org/10.47679/jopp.022.12200008. 

Aufa, R., Mar’at, S., & Tiatri, S. (2019). Peranan cognitive flexibility, self-esteem, 

dan loneliness terhadap celebrity worship pada remaja. Jurnal Muara Ilmu 

Sosial, Humaniora, Dan Seni, 3(2), 539–548. 

https://doi.org/10.30595/jrpd.v3i2.13905


65 

 

 

Ayunita, T. P., & Andriani, F. (2018). Fanatisme remaja perempuan penggemar 

musik k-pop. Prosiding Konferensi Nasional Komunikasi, 02(01). 

Azwar, S. (2015). Dasar-dasar psikometrika. Yogyakarta: Pustaka Pelajar. 

Bearden, W. O., & Netmeyer, R. G. (1999). Handbook of marketing scales: Multi-

item measures for marketing and consumer behavior research. London, 

England: Sage Publications. 

Benson, A. L. (2011). Cum să cumperi sănătos. Bucuresti: Editura Trei. 

CNN Indonesia. (2019, February 3). Rela habiskan jutaan demi senang ala fan k-

pop. Retrieved from 

https://www.cnnindonesia.com/hiburan/20190202182458-227-365999/rela-

habiskan-jutaan-demi-senang-ala-fan-k-pop. 

Cohen, L., Manion, L., & Morrison, K. (2007). Research method in education (6th 

ed.). Routledge. 

Creswell, J. W. (2014). Research design: qualitative, quantitative, and mixed 

methods approaches (4th ed.). London, England: SAGE Publications. 

Davenport, K., Houston, J. E., & Griffiths, M. D. (2012). Excessive eating and 

compulsive buying behaviors in women: an empirical pilot study examining 

reward sensitivity, anxiety, impulsivity, self-esteem, and social desirability. 

International Journal Health Addiction, 10(4), 474–484. 

https://doi.org/doi:10.1007/s11469-011-9332-7. 

Dewi, D. P. K. S., & Indrawati, K. R. (2019). Gambaran celebrity worship pada 

penggemar K-Pop usia dewasa awal di Bali. Jurnal Psikologi Udayana, 6(2), 

291–300. 

Fadillah, A. S., & Ratnasari, L. (2023). Fanaticis, of consumtive behavior of 

merchandise purchasing in student boyband fans. Formosa Journal of Science 

and Technology. 2(1), 27-38. 

Faisal, A. (2004). Konsep cinta menurut Al-Qur’an: studi analisis atas ayat-ayat 

cinta dalam tafsir al-maraghi [Skripsi]. Ushuludin UIN Syarif Hidayatullah 

Jakarta. 

Fajri, A., & Munir, S. (2022). The role model of the kyai to improve religious 

awareness of the santri at darul a’mal islamic boarding school metro lampung. 



66 

 

 

Journal of Research in Islamic Education, 4(1), 1–10. 

https://doi.org/10.25217/jrie.v4i1.2403 

Frederika, A., Suprapto, M. H., & Tanojo, K. L. (2005). Hubungan antara harga diri 

dan konformitas dengan celebrity worship pada remaja di Surabaya. Jurnal 

Gema Aktualita, 4(1), 61–69. 

Ghaffara, A., & Qodariah, S. (2022). Hubungan self-control dengan celebrity 

worship pada mahasiswa penggemar stray kids di bandung. Bandung 

Conference Series: Psychology Science, 2(1), 438–445. 

https://doi.org/https://doi.org/10.29313/bcsps.v2i1.1227. 

Gibson, D. (2021, October 27). Hallyu to the world: the incredible rise of Korean 

culture [The Drum]. Retrieved 

https://www.thedrum.com/news/2021/10/27/hallyu-the-world-the-incredible-

rise-korean-culture. 

Griffiths, M. (1996). Nicotine, tobacco, and addiction. Nature Publishing Group, 

384(6604), 18-18. 

Gumelar, S. A., Almaida, R., & Laksiwati, A. A. (2021). Dinamika psikologis 

fangirl K-Pop. Cognicia, 9(1), 17–24. 

Haq, A., & Iswandi, I. (2022). Relevansi belanja online terhadap perilaku konsumtif 

masyarakat. Jurnal Penelitian Multidisiplin Ilmu, 1(3), 415–424. 

http://melatijournal.com/index.php/Metta. 

Hidayah, A. N., & Abdullah, A. (2023). Pendidikan anak: perspektif abdullah 

nashih ’ulwan. Jurnal Komunikasi Dan Pendidikan Islam, 12(1). 

https://doi.org/https://doi.org/10.36668/jal.v12i1.401 

Hidayat, A. A. N. (2021, June 9). Antre berjam-jam bts meal mcdolands, curhat 

ojek online: rugi waktu [Tempo.Co]. Retrieved from 

https://bisnis.tempo.co/read/1470648/antre-berjam-jam-bts-meal-mcdonalds-

curhat-ojek-online-rugi-waktu. 

Hurlock, E (2001). Developmental psychology life span approach (5th ed.). New 

York: McGraw-Hill.  

Jannah, M. (2016). Remaja dan tugas-tugas perkembangannya dalam islam. Jurnal 

Psikoislamedia, 1(1), 2503–3611. 



67 

 

 

Jenkins, H. (2012). Television fans and participatory culture. In Textual poachers 

(2nd Edition). https://doi.org/https://doi.org/10.4324/9780203114339 

Kaho, T. A. N. R., Wijaya, R. P. C., & Benu, J. M. Y. (2023). Kontribusi celebrity 

worship terhadap pembelian impulsif pada remaja penggemar k-pop. Jurnal 

Ilmiah Wahana Pendidikan, Mei, 9(9), 338–343. 

https://doi.org/10.5281/zenodo.7952560 

Kaplan, R. M., & Saccuzo, D. P. (2012). Pengukuran psikologi: Prinsip, 

penerapan, dan isu. Jakarta: Salemba Humanika. 

Korea information - culture and the arts. (n.d.). Korean Cultural Center NY. 

Retrieved June 11, 2023, from https://www.koreanculture.org/korea-

information-culture-and-the-arts. 

Kumar, R. (2011). Research methodology: a step-by-step guide for beginners (3rd 

ed.). New Delhi: SAGE Publication. 

Levine, D. M., & Stephan, D. F. (2009). Even you can learn statistics : A guide for 

everyone who has ever been afraid of statistics. New Jersey: FT Press. 

Liu, J. K. K. (2013). Idol worhsip, religiosity, and self-esteem among university 

and secondary students in Hong Kong. SS Student E-Journal, 2, 15–28. 

Lumintang, F. F. (2012). Pengaruh hedonic motives terhadap impulse buying 

melalui browsing dan shopping lifestyle pada online shop. Jurnal Universitas 

Katolik Widya Mandala, 1(6).1–7. 

Maharani, A. D. M., & Rahmasari, D. (2022). Gambaran psikologis celebrity 

worship pada penggemar bts (bangtan boys). Jurnal Penelitian Psikologi, 9(8), 

34–43. 

Majid, U. (2018). Research fundamentals: study design, population, and sample 

size. Undergraduate Research in Natural and Clinical Science and 

Technology (URNCST) Journal, 2(1), 1–7. https://doi.org/10.26685/urncst.16 

Maltby, J., Day, L., McCutcheon, Lynn. E., Gillet, R., Houran, J., & Ashe, Diane. 

D. (2004). Personality and coping: A context for examining celebrity worship 

and mental health. British Journey of Psychology, 95(4), 411–428. 

Maltby, J., Giles, D. C., Barber, L., & McCutcheon, L. E. (2005). Intense-personal 

celebrity worship and body image: Evidence of a link among female 



68 

 

 

adolescents. British Journal of Health Psychology, 10(1), 17–32. 

https://doi.org/10.1348/135910704X15257. 

Maltby, J., Day, L., McCutcheon, L.E., Houran, J., & Ashe, D. (2006). Extreme 

celebrity worship fantasy proness and dissociation: Developing the 

measurement and understanding of celebrity worship within a clinical 

personality context. Personality and Individual Differences. 40(2). 273–283. 

Doi:10.1016/j.paid.2005.07.2004. 

McCudden, & Michelle, L. (2011). Degress of fandom: authenticity & hierarchy in 

the age of media convergence. Doctor of Philosophy of Comunication Studies 

[Doctoral Dissertation]. University of Kansas. 

McCutcheon, L. E., Lange, R., & Houran, J. (2002). Conceptualization and 

measurement of celebrity worship. British Journal of Psychology, 93(1), 67–

87. https://doi.org/10.1348/000712602162454 

Nasrah, J., & Tawil, M. (2017). Pengembangan perangkat pembelajaran fisika 

berbasis pendekatan contexstual teaching and learning (ctl) untuk memotivasi 

dan meningkatkan hasil belajar fisika peserta didik kelas vii smp negeri 1 

balocci pangkep. Jurnal Pendidikan, 5(2), 1–14. 

Nastiti, A. D. (2010). Korean wave di indonesia : antara budaya pop, internet, dan 

fanatisme pada remaja studi kasus terhadap situs asian fans club di indonesia 

dalam perspektif komunikasi antarbudaya. Jakarta: Universitas Indonesia. 

Novianti, W. (2015). Kontribusi modeling terhadap identitas diri [Doctoral 

Dissertation]. Universitas Pendidikan Indonesia. 

Papalia, D. E., Old, S. W., & Feldman, R. D. (2008). Human development (psikologi 

perkembangan). Jakarta: Kencana Prenada Media Group. Alih bahasa: A.K 

Anwar. 

rappler.com. (2017, September 15). Memahami demam K-pop di Indonesia. 

Retrieved from https://www.rappler.com/world/bahasa-indonesia/182270-

memahami-demam-k-pop-indonesia/. 

Reeves, R. A., Baker, G. A., & Truluck, C. S. (2012). Celebrity worship, 

materialism, compulsive buying, and the empty self. Psychology and 

Marketing, 29(9), 674–679. https://doi.org/10.1002/mar.20553 

https://doi.org/10.1348/135910704X15257


69 

 

 

Ridwan, M., & Andriyanto, I. (2019). Sikap boros: dari normatif teks ke praktik 

keluarga muslim. Jurnal Ekonomi Dan Perbankan Syari’ah, 11(2), 273–284. 

https://doi.org/10.24235/amwal.v11i2.4927 

Rita (2013). Pengaruh role model’s influence pada materialism dan marketplace 

knowledge periode remaja akhir. Binus Journal Publishing, 4(1), 157–169. 

https://doi.org/https://doi.org/10.21512/bbr.v4i1.1044 

Rojek, C. (2012). Fame attack: The inflation of celebrity and its consequences (p. 

208). London: Bloomsbury Academic. 

Santrock. (2003). Adolecence: Perkembangan remaja (John W, Ed.; 6st ed.). 

Jakarta: Erlangga. 

Sheridan, L., North, A., Maltby, J., & Gillett, R. (2007). Celebrity worship, 

addiction and criminality. Psychology, Crime and Law, 13(6), 559–571. 

https://doi.org/10.1080/10683160601160653 

Simion, I. (2018). Shopping addiction. Romanian Journal of Cognitive Behavioral 

Therapy and Hypnosis, 5(1-8), 20-31. 

Sinaga, D. (2016, June 21). Korean wave menduniakan negeri ginseng [CNN 

Indonesia]. Retrieved from 

https://www.cnnindonesia.com/inspirasi/20160617161410-322-

139003/korean-wave-menduniakan-negeri-ginseng. 

Sofwan, A., & Sumaryanti, I. U. (2022). Pengaruh celebrity worship terhadap 

compulsive buying pada penggemar k-pop dewasa awal Bandung. Bandung 

Conference Series: Psychology Science, 2(2), 269–276. 

https://doi.org/10.29313/bcsps.v2i3.2986 

Sugiasih, I., & Cahyanti, S. M. (2022). Harga diri dan depresi penggemar kpop 

yang melakukan pembelian kompulsif. Jurnal Ilmiah Indonesia, 7(10), 

14792–14801. 

Sunarni. (2016). Pengaruh celebrity worship terhadap identitas diri remaja usia 

SMA di kota Yogyakarta. E-Journal Bimbingan Dan Konseling, 1(5), 1–8. 

Supriadi, A. (2019). Kisah nabi ibrahin sebagai role model keluarga. Journal of 

Islamic Legal Studies, 12(2), 76–103. 

https://doi.org/https:/doi.org/10.21512/bbr.v4i1.1044


70 

 

 

Swami, V. (2011). Celebrity worship among university students in Malaysia: a 

methodological contribution to the celebrity atitude scale. European 

Psychologist, 16(4), 334–342. 

Syauqi, M. (2022). Peran guru sebagai role model dalam membina akhlak siswa 

supm ladong aceh. Ar-Raniri: International Journal of Islamic Studies, 9(2), 

175-188. 

Utami, C. W. (2014). Manajemen ritel: stategi dan implementasi operasional bisnis 

ritel modern di Indonesia (2nd Ed.). Jakarta: Penerbit Salemba Empat. 

Uzarska, A., Czerwiński, S. K., & Atroszko, P. A. (2019). Shopping addiction is 

driven by personal focus rather than social focus values but to the exclusion of 

achievement and self-direction. International Journal of Mental Health and 

Addiction. https://doi.org/10.1007/s11469-019-00193-z 

Veronica, M., & Paramita, S. (2019). Eksploitasi loyalitas penggemar dalam 

pembelian album k-pop. Koneksi, 2(2), 433. 

https://doi.org/https://doi.org/10.24912/kn.v2i2.3920 

Wardhani. (2009). Hubungan antara konformitas dan harga diri dengan perilaku 

konsumtif pada remaja putri [Skripsi]. Universitas Sebelas Maret. 

Widhiarso, W. (2010). Catatan uji linearitas hubungan. Fakultas Psikologi 

Universitas Gajah Mada. 

Wirawan, S., & Susilo. (2012). Hubungan antara konformitas dan pembelian 

terhadap produk fashion pada remaja. E-Jurnal Psikologi UII, 6(1), 36–45. 

Wright, D. B. (2006). Causal and associative hypotheses in psychology: Examples 

from eyewitness testimony research. Psychology, Public Policy, and Law, 

12(2), 190–213. https://doi.org/10.1037/1076-8971.12.2.190 

Zhang, X. X., Liu, L., Zhao, X., Zheng, J., Yang, M., & Zhang, J. Q. (2015). 

Towards a three-component model of fan loyalty: A case study of Chinese 

youth. PLoS ONE, 10(4). https://doi.org/10.1371/journal.pone.0124312 

  

https://doi.org/10.1037/1076-8971.12.2.190



