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Uraian Abstrak
Penelitian ini bertujuan untuk mengetahui adanya pengaruh kualitas
produk, kepercayaan merek terhadap keputusan pembelian dengan minat
beli sebagai sebagai mediator pada Sepatu Nike dan tinjauanya dari sudut
pandang islam. Sampel dalam penelitian ini ialah pelanggan sepatu nike
dijakarta utara dengan jumlah 105 responden. Data dikumpulkan melalui
survey dengan menggunakan instrumen kuesioner yang disebarkan kepada
responden. Metode analisis yang digunakan adalah metode Partial Least
Square (PLS). Hasil penelitian menunjukan bahwa kualitas produk tidak
berpengaruh terhadap keputusan pembelian, kepercayaan merek
berpengaruh positif dan signifikan terhadap keputusan pembelian, minat
beli berpengaruh positif dan signifikan terhadap keputusan pembelian,
kualitas produk berpengaruh positif dan signifikan ternadap minat beli,
kepercayaan merek berpengaruh positif dan signifikan terhadap minat beli,
minat beli memediasi hubungan antara kualitas produk, kepercayaan
merek, dengan keputusan pembelian. Menurut sudut pandang Islam, umat
muslim menjalankan usaha dianjurkan atas setiap kegiatan usahanya.
Kemudian produk yang ditawarkan berkualitas baik dan sempurna serta
memiliki kepecayaan dikalangan konsumen. Hal tersebut memiliki
pengaruh baik terhadap keputusan pembelian jika terus dijalan kan sesuai
dengan syariat Islam.
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Abstract Description

The objective of this reasearch is to analyze product quality and brand trust
to purchasing decisions with purchase intention as a mediator on Nike
shoes and their review from an Islamic perspective. The reasearch in this
study were Nike Shoe Customers in North Jakarta with a total of 105
respondents. Data was collected through a survey using a questionnaire
instrument which was distributed to respondents. The analytical method
used is the Partial Least Square (PLS) method. The results showed that
product quality did not have effect on purchasing decisions, brand trust had
a positive and significant effect on purchasing decisions, purchase intention
had a positive and significant effect on purchasing decisions, product
quality had a positive and significant effect on purchase intention, brand
trust had a positive and significant effect on purchasing decisions.
significant effect on purchase intention, purchase intention mediates the
relationship between product quality, brand trust, and purchase decisions.
According to the Islamic point of view, Muslims running a business are
recommended for every business activity. Then the products offered are of
good and perfect quality and have trust among consumers. This has a good
influence on purchasing decisions if it continues to be carried out in
accordance with Islamic law.
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