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Uraian Abstrak 

Penelitian ini bertujuan untuk mengetahui peran kepuasan pelanggan dalam 

memediasi pengaruh persepsi nilai dan kualitas layanan elektronik terhadap minat 

beli ulang pada pengguna ShopeeFood di Jabodetabek serta tinjauannya dari sudut 

pandang Islam. Penelitian ini didesain sebagai explanatory research. Populasi 

penelitian ini adalah pengguna ShopeeFood dan berdomisili di sekitar Jakarta, 

Bogor, Depok, Tangerang, dan Bekasi (Jabodetabek) dengan jumlah sampel 126 

responden. Teknik pengambilan sampel menggunakan teknik non probability 

sampling dengan purposive sampling. Data dikumpulkan menggunakan 

instrument kuesioner. Analisis data menggunakan Metode Partial Least Square 

Structural Equation Modeling (PLS-SEM) dan menggunakan software SmartPLS 

3.0. Hasil penelitian menunjukkan bahwa: (1) persepsi nilai berpengaruh positif 

dan signifikan terhadap kepuasan pelanggan (2) kualitas layanan elektronik 

berpengaruh positif dan signifikan terhadap kepuasan pelanggan (3) persepsi nilai 

berpengaruh positif dan signifikan terhadap minat beli ulang (4) kualitas layanan 

elektronik berpengaruh positif dan signifikan terhadap minat beli ulang (5) 

kepuasan pelanggan berpengaruh positif dan signifikan terhadap minat beli ulang 

(6) kepuasan pelanggan dapat memediasi pengaruh persepsi nilai terhadap minat 

beli ulang (7) kepuasan pelanggan dapat memediasi pengaruh kualitas layanan 

elektronik terhadap minat beli ulang. Dalam pandangan Islam, persepsi nilai, 

kualitas layanan elektronik, dan kepuasan pelanggan pada pengguna ShopeeFood 

di Jabodetabek sudah sesuai dengan prinsip Al-qur’an dan Hadists. 

Kata Kunci: Persepsi Nilai, Kualitas Layanan Elektronik, Kepuasan Pelanggan, 

Minat Beli Ulang, sudut pandang Islam, PLS-SEM. 
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Abstract Description 

This study aims to determine the role of customer satisfaction in mediating the 

influence of perceived value and electronic service quality on repurchase 

intention in users ShopeeFood in Jabodetabek and the review from an Islamic 

perspective. This research is designed as explanatory research. The population of 

this study is ShopeeFood users and domiciled around Jakarta, Bogor, Depok, 

Tangerang, and Bekasi (Jabodetabek) with a sample of 126 respondents. The 

sampling technique uses a non-probability sampling technique with purposive 

sampling. Data was collected using questionnaire instruments. Data analysis 

using the Partial Least Square Structural Equation Modeling (PLS-SEM) Method 

and using SmartPLS 3.0 software. The results showed that: (1) Perceived value 

has a positive and significant effect on customer satisfaction (2) Electronic 

service quality has a positive and significant effect on customer satisfaction 

(3)Perceived value has a positive and significant effect on repurchase intention (4) 

Electronic service quality has a positive and significant effect on repurchase 

intention (5) Customer satisfaction has a positive effect and Significant to 

repurchase intention (6) Customer satisfaction can mediate the effect of perceived 

value on repurchase intention (7) Customer satisfaction can mediate the effect of 

electronic service quality on repurchase intention. In the Islamic perspective, the 

perceived value, electronic service quality, and customer satisfaction of 

ShopeeFood users in Jabodetabek is in accordance with the principles of the 

Qur'an and Hadist. 
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