
DAFTAR PUSTAKA 

 
 

Ajzen,I, (1988) Attitude, Personality dan Behavior. Dorsey Press, Chicago 
 

Ajzen, I, 2005, Attitude, Personality and Behavior ( (2nd Edition). Berkshire.UK, Open 

University Press- Mc Graw Hill Education 
 

Hair et al (2010) Multivariate Data Analysis, Seventh Edition. Pearson Prentice Hall 
 

Dawami, Muhammad. (2002). Makna Agama Dalam Masyarakat Jawa. Yogyakarta: LESFI. 

 

Daniel Justin. (2004). Penyebab dan Akibat Perubahan Kebudayaan Jawa di Yogyakarta 
 

Delener,Nejdet.1990. The Effect of Relegius Factor on Perceive risk in durable goods 

decision, Journaal of Consumer Marketing 7 No.3 
 

Jahwari, Dawood Sulaiman, 2016, An Integrative Model of Muslim Student, Relegiusity and 

Travellin Behavior to Gaming Distination, Proquest 
 

Kharim H, 2010, Measuring Relegiosity in Consumer Research from Islamic Prespective, 

International Journal of Mrketing Studies, 2 no.2 
 

M. Iqbal Hasan, M.M. Ir. (2002). Pokok-pokok Materi Metodelogi Penelitian Dan 

Aplikasinya. Jakarta: Ghalia Indonesia Azwar, Saifudin. (1988). Sikap Manusia: Teori 

dan Pengukurannya Pengukurannya. Yogyakarta: Liberty Badudu 
 

Zain.(1994). Kamus Umum Bahasa Indonesia. Jakarta: Pustaka Sinar Harapan Jong, De. 

(1976) Salah Satu Sikap Orang Jawa. Yogyakarta: Kanisius 
 

Koentjaraningrat.(1984). Kebudayaan Mentalitet Dan Pembangunan. Jakarta: Gramedia 

Mulder, Niels. (1983). Kebatinan Dan Hidup Sehari-hari Orang Jawa. Jakarta: 

Gramedia. 
 

Kotler, Philip. (2010). Manajemen Pemasaran: Analisis, Perencanaan, Implementasi & 
Pengendalian. Jakarta: Erlangga. 

 

Engel, F. J, (1994). Perilaku Konsumen. Edisi Keenam. Jakarta: Binarupa Aksara. D. Mason, 

Robert. (1999). Teknik Statistika Untuk Bisnis Dan Ekonomi. Edisi Sembilan, Jilid 2. 

Jakarta: Erlangga. 
 

Peace,Stefano 2014, Effect on Intrinsic and Ektrinsik Religiosity on Attitude toward Product, 

The Journal of Applied Business Research 
 

Peter J.Paul dan Oslon Jerry C.(2010) Consumer Behavior and Marketing Startegy 9 thy ed. 

New York USA Mc. Graw Hill 
 

Souiden, Nizar and Yosr Jabeur,2015, The Impact of Islaamic Beliefs on Consusmer, 

Attitude and Purchase Intention of Life Insurance, International Journal of Bank 

Marketing 33 no.4. 
 


