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Uraian Abstrak

Penelitian ini bertujuan untuk mengetahui pengaruh sponsorship terhadap
minat beli konsumen dengan citra merek sebagai variabel pemediasi dan pengaruh
harga terhadap minat beli konsumen, karena harga merupakan salah satu
pertimbangan seseorang untuk menentukan minat beli. Melihat potensi pasar baju
karate, khususnya merek baju karate yang digunakan oleh atlet pelatnas, maka
penelitian ini mengangkat objek minat beli baju karate merek Arawaza dengan
jumlah 100 responden yang merupakan praktisi tingkat provinsi yang belum
mempunyai baju karate merek Arawaza. Metode survey dilakukan dengan teknik
wawancara menggunakan kuisioner yang diukur dengan skala Likert’s. Data
jawaban responden dianalisis menggunakan statistik inferensial dan statistic
deskriptif dengan Path analysis disertai Uji Sobel untuk menguji hipotesis yang
telah dirumuskan. Hasil penelitian ini menunujukkan bahwa variabel citra merek,
sponsorship dan harga berpengaruh signifkan terhadap minat beli konsumen.
Penelitian ini juga berhasil membuktikan bahwa variabel citra merek mampu
memediasi pengaruh sponsorship terhadap minat beli konsumen. Berdasarkan
tinjauan Islam, secara keseluruhan praktek citra merek dalam memediasi pengaruh
sponsorship terhadap minat beli konsumen hukumnya diperbolehkan sesuai
dengan HR.Bukhari : 1973 dan HR.Muslim : 3858 serta HR.Hakim bin
Hizam radhiallahu ‘anhu). Sementara itu, tinjauan Islam mengenai penentuan
harga haruslah atas dasar kerelaan antara masing-masing pihak yang disebut Ar-
Ridha, sesuai dengan QS.An-Nisaa’ (4) : 29.
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Abstract Description

This research aims to find out the influence between sponsorship towards
customer purchase intention with brand image as both mediation variable and
price influence of customer purchase intention, because price is a consumers
consideration of determine customer purchase intention. Realizing the potential
market of karate’s suit, especially the brand of karate’s suit used by pelatnas
athletes, this study examine ow good the impact of purchase intention in karate’s
suit branded Arawaza with 100 respondents. They are practitioners at the
provincial level who don 't have Arawaza karate’s suit. Interview technique using
questionnaire which is measured by Likert’s scale is used as a survey method.
Data of respondent’s answer are analyzed by descriptive and inferentialstatistics,
with path analysis and Sobbel test to test hypothesis which have been formulated.
The results of this research show that: brand image, sponsorship and price have
the significantly effect toward customer purchase intention. This research is also
willing to prove that brand image is able to mediate the influence between
sponsorship and customer purchase intention. Based on Islamic point of view,
simultaneously, Brand Image in Mediating the Influence of Sponsorship Towards
Custumer Purchase Intention is allowed to do, suitable with Rasulullah's Hadist
HR.Bukhari:1973 and HR.Muslim:3858 and HR.Hakim bin
Hizam radhiallahu ‘anhu). Which has the meaning : the pricing determination
should be on the basis of willingness between each people which is called Ar-
Rida, in accordance with QS.An-Nisaa '(4): 29.
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